Nature-Based Placemaking (NBP) & the Total Quality Experience o

Asset-Related Marketing

-

Experiential Programs

Docents & Story-telling

“Hands-On” Experiences

Artisan Development

|

C Civic Stewardship

)

Leadership Development

Workforce Development

Volunteer Development

Asset-Related Quality of Life Dev.

Student/Youth Engagement

Healthy Community Initiatives

Elm Street Approach

K”Tourism” Development

Asset Product Development |

Recreational Asset
(Nature)

Community Culture
(Place)

~

Hospitality Training

Front-Line Staff Training

Visitor Information Dev.

Visitor Services Dev.

Community Concierge

Customer Amentiies

Physical Environment

Connections

Physical Amenities

Business Opportunity D

Improvement Districts

Responsible Hospitality

Local Economic Vitality

Multi-Channel E-Commerce

Main Street Approach

Arts Related Venue Development




