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Economic Impact Points: (Tourism Economics, an Oxford Economics company) 
 The US travel industry will see a GDP loss of $1.2 trillion in 2020. 
 The PA travel industry realized a $4.2 billion loss between March 7 and April 25. 

 
Key Findings from Visitor Surveys – dated April 28, 2020: (Destinations Analysts and 
Longwoods International) 
 82% of respondents will change travel plans within the next 6 months. 
 61% classify their travel plans over the next 6 months as “greatly impacted.” 
 47% will plan to take more regional trips. 
 73% will avoid large groups in the form of meetings, festivals & events, and 

gatherings. 
 70% expressed concern about contracting COVID-19, personally and among their 

families. 
 71% expressed concern about personal finances. 
 77% agreed or strongly agreed that the cost of the chosen trip would be a deciding 

factor. 
 27% agreed that the pandemic situation will be resolved by the start of summer 

travel. 

According to SKIFT, a leader in the communications of global travel news and trends, 
the trends for meetings and events are demonstrated in the following survey question 
asked of a group of 200 meeting planners: 

 When are you planning to go back to live events/meetings? 

  June – September, 2020  13.7% 

  October – December, 2020  47.7% 

  After January, 1 2021   38.6% 

General Timeline: (According to the American Hotel & Lodging Association) 

 July 15 – start to see demand for leisure travel in the US. 
 September 30 – start to see demand for business travel in the US. 

According to Tierney Communications, in collaboration with the PA Tourism Office and 
Fishbowl Marketing, a majority of potential visitors will be looking for travel options 
closer to home; safety, security, and health/sanitation standards will be key components 
within any of their potential summer travel plans. Hiking, biking, and outdoor recreation 
were among the top choices of things to do among recent surveys. According to the 
Daily Travel Index from Arrivalist, “travelers are becoming increasingly more 
eager to travel when it will be safe and possible with each passing week, particularly 
taking domestic road trips closer to home.” This demonstrates a potential for penned 
up demand during this period of time. 


